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COMM 3440 
Mass Communication and Society   

 
SPRING 2024 

https://outlook-sdf.office.com/bookwithme/user/ad09bd3691024d08957403f541b3f9c1@osu.edu/meetingtype/iEJnyNDJW0e5_RHE83BOaw2?anonymous&ep=mlink
mailto:potter.477@osu.edu?subject=Comm%203163%20student%20question
mailto:stewart.2337@osu.edu?subject=Comm%203440%20student%20question
https://teaching.resources.osu.edu/StudentInstructionalModes
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Course learning goals and outcomes 

In this course students will work toward developing skills to:  
¶ classify media psychology as a branch of social science, 

https://it.osu.edu/microsoft-365
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¶ Online Quizzes (2.5pts x 4). 
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Make-ups for any point-related task will be given for university-excused excursions or 

https://osucomm.sona-systems.com/
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University Policies 

Student Academic Services 
Arts and Sciences Advising and Academic Services’ website provides support for 
student academic success. Information on advising issues such as tutoring, transfer 
credits, academic standing, and contact information for Arts and Sciences advisors can 
be obtained through this website. The site is: http://advising.osu.edu/welcome.shtml 

http://advising.osu.edu/welcome.shtml
http://ssc.osu.edu/
http://titleix.osu.edu/
mailto:titleIX@osu.edu
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motivation. This may lead to diminished academic performance or even reduce your 
ability to participate in daily activities unrelated to class. 
 
The Ohio State University offers services to assist you with addressing these and other 

https://ccs.osu.edu/
https://ccs.osu.edu/
https://columbussuicideprevention.org/
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Academic 

https://trustees.osu.edu/bylaws-and-rules/code
https://oaa.osu.edu/academic-integrity-and-misconduct
https://cstw.osu.edu/sites/default/files/2020-07/plagiarism_1.pdf
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https://slds.osu.edu/how-to-register/registration-process/
https://slds.osu.edu/posts/documents/slds-hot-card-new.pdf
https://equity.osu.edu/
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UNDERSTANDING MEDIA EFFECTS (Week 3 – Week 7) 
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WEEK 5 
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WEEK 6 (Sept 23-29) 

 

https://doi.org/10.1002/mar.21525
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WEEK 7 (Sept 30-Oct 6) 

 
Exam 1 
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CONTEXTUALIZING MEDIA EFFECTS (Week 8 – Week 11) 
 

 
WEEK 8 (
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WEEK 10 (Oct 21-27) 
 

The Dual Influence of Cognition and Emotion: 
Intergroup Contact in Online Video Games 

 
 
 READINGS for       
Tuesday 

 
¶ Adachi, P. J. C., Hodson, G., Willoughby, T., Black, C., & 
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WEEK 12 (Nov 4-10)
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http://www.slate.com/articles/technology/future_tense/2017/08/smartphones_haven_t_destroyed_a_generation.html
http://www.slate.com/articles/technology/future_tense/2017/08/smartphones_haven_t_destroyed_a_generation.html
http://www.slate.com/articles/technology/future_tense/2017/08/smartphones_haven_t_destroyed_a_generation.html
https://www.nationalreview.com/the-home-front/will-spongebob-make-you-gay-no-he-might-make-you-stupid-nancy-french/
https://www.nationalreview.com/the-home-front/will-spongebob-make-you-gay-no-he-might-make-you-stupid-nancy-french/
https://www.nationalreview.com/the-home-front/will-spongebob-make-you-gay-no-he-might-make-you-stupid-nancy-french/
https://www.nationalreview.com/the-home-front/will-spongebob-make-you-gay-no-he-might-make-you-stupid-nancy-french/
https://www.newscientist.com/article/dn20914-spongebob-drains-attention-but-doesnt-harm-brains/
https://www.newscientist.com/article/dn20914-spongebob-drains-attention-but-doesnt-harm-brains/
https://www.newscientist.com/article/dn20914-spongebob-drains-attention-but-doesnt-harm-brains/
https://www.businessinsider.com/its-official-spongebob-squarepants-is-making-our-children-stupid-2011-9
https://www.businessinsider.com/its-official-spongebob-squarepants-is-making-our-children-stupid-2011-9
https://www.businessinsider.com/its-official-spongebob-squarepants-is-making-our-children-stupid-2011-9
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