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Course goals 

1. Understand the principles and practice of integrated marketing communications, target 
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Grades & Assignments 

Course structure  
This course is divided into three units. Each unit will include: 

• quizzes  

• discussion boards 

• 
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Points & Grad
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Unit 2: Ad Strategy Memo 



 
 
 
 

Course schedule (tentative & subject to change) 
Week  Week  

start  

https://www.adworld.ie/2020/02/12/stereotyping-is-easy-so-its-time-we-worked-harder/
https://adage.com/article/cmo-strategy/regularly-updated-blog-tracking-brands-responses-racial-injustice/2260291
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Week
  

Week  
start  

Topic Content & Readings to complete  Assignments & Projects   
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Week
  

Week  
start  

Topic 

https://www.prsa.org/about/all-about-pr
https://www.forbes.com/sites/robertwynne/2013/04/10/what-does-a-public-relations-agency-do/#251eec2075d9
https://www.forbes.com/sites/robertwynne/2013/04/10/what-does-a-public-relations-agency-do/#251eec2075d9
https://www.communiquepr.com/the-tylenol-murders-a-case-study/9950/


    Attendance, Grading Policy & Make-ups  





mailto:carmenbooks@osu.edu?subject=Opt%20Out%20of%20CarmenBooks
https://registrar.osu.edu/registration/
https://ocio.osu.edu/help/hours
https://carmen.osu.edu/
https://my.osu.edu/
https://resourcecenter.odee.osu.edu/carmen
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o This online course requires use of Carmen (Ohio State's learning 
management system) and other online communication and 

https://community.canvaslms.com/docs/DOC-2061
https://resourcecenter.odee.osu.edu/carmenzoom
http://oaa.osu.edu/coam.html
http://studentlife.osu.edu/csc/
http://studentlife.osu.edu/csc/
http://studentlife.osu.edu/csc/
http://studentlife.osu.edu/csc/
https://guides.turnitin.com/hc/en-us/categories/21850416398221-Student-hub
http://ocio.osu.edu/selfservice
mailto:8help@osu.edu
https://osuitsm.service-now.com/selfservice/kb_view.do?sysparm_article=kb04733
https://osuitsm.service-now.com/selfservice/kb_view.do?sysparm_article=kb04733




http://equity.osu.edu/
mailto:equity@osu.edu


http://studentlife.osu.edu/csc/
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Encouraging an optimal learning experience

https://office365.osu.edu/


http://advising.osu.edu/welcome.shtml
https://online.osu.edu/student-services-benefits
http://titleix.osu.edu/
mailto:titleix@osu.edu
http://ccs.osu.edu/
tel:%28614%29%20292-5766
tel:%28614%29%20292-5766
https://slds.osu.edu/covid-19-info/covid-related-accommodation-requests/
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Student Life Disability Services.  If you anticipate or experience academic barriers based on your 
disability (including mental health, chronic, or temporary medical conditions), please let me 
know immediately so that we can privately discuss options.  To establish reasonable 

mailto:slds@osu.edu
https://slds.osu.edu/
https://www.buckeyefoodalliance.org/
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