The PRactice Experience



2. Utilize



Texts: Recommended:

- Dauvis, C. and Dickinson, D. (2016) The Advertising and PR Account
Management Workshop: Learning the Skills, Tools, and Craft of Contemporary
Account Management Irvine: Melvin & Leigh. 1ISBN-10: 0997308435

Assignments
Every student enrolled will have the following assignments:

- Course Plan: Students and the instructor will arrive at a plan for completing work
for the credits taken. For every credit in which a student is enrolled, the student
must complete one of the written projects listed in the assignments section.

- Professional Mentor Meetings: Every student will meet with an industry leader for
work review in September, October, and November. This can occur in person or
through Zoom

- Final P


http://www.howtofascinate.com/




- Proofreading matters. Ideal assignments will have 0-1 grammatical and style
errors. Satisfactory work will have 2-4 errors. Unsatisfactory work will have 5 or
more errors.

- Structure matters. ldeal assignments will have 0 structural issues. This includes
content development, logic flaws, lack of research, or other structural issues.






Tentative Schedule

Week



How Backgrounders Can
Educate Journalists

Ways To Test Social Media

Content
Weeks 10-11 Integrating paid, earned,
owned, and shared media
Nurturing Strategy Into into content creation

Content That Aligns with
Agency and Client Goals  Reviewing How Global
Factors Impact Local PR
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